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Disclaimer

« This document is provided by Kwong Lung Enterprise Co., Ltd. (the "Company"). Except
for the numbers and information included in the Company's financial statements, the
information contained in this document has not been audited or reviewed by any
accountant or independent expert. The Company makes no express or implied
representations or warranties as to the fairness, accuracy, completeness, or correctness
of such information or opinions. This document is provided as of the date herein and will
not be updated to reflect any changes hereafter. The Company, its affiliates and their
representatives do not accept any responsibility or liability for any damage caused by
their negligence or any other reasons, nor do they accept responsibility or liability for any
loss or damages arising from the use of this document or the information contained
herein or anything related to this document.

« This document may contain forward-looking statements, including but not limited to all
statements that address activities, events or developments that the Company expects or
anticipates to take place in the future based on the projections of the Company toward
the future, and various factors and uncertainness beyond the Company's control.
Therefore, the actual results may differ materially from those contained in the forward-
looking statements.

« This document is not and cannot be construed as an offer to purchase or sell securities
or other financial products or solicitation of an offer.

« This document may not be directly or indirectly reproduced, redistributed or forwarded to
any other person and may not be published in whole or in part for any purpose.
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Consolidated Income Statement

Unit : NT$ million

1Q22 1Q21 YoY (%)
Revenue 2,110 1,690 24.9
Gross Profit 280 208 34.6
Gross Margin (%) 13.3 12.3 +1.0 ppts
Operating Expenses (164) (171) (4.1)
Operating Income 116 36 222.2
Operating Margin (%) 5.5 2.2 +3.3 ppts
Non-Operating Income (Loss) 57 126 (54.8)
Net Income 145 134 8.2
Net Income to Parent 145 128 13.3
Net Margin (%) 6.9 7.9 -1.0 ppts
EPS (NTS) 1.1 1.0 10.0




Robust top line growth driven by functional outerwear Exwomume

ODM service in the past 5 years e e
Revenue Share of Revenue, Revenue,
Garment ODM Business Garment ODM Business Functional Outerwear ODM
(NT$ million) (NT$ million)
1,145
44, 2%

37.6% 37.6% 38.6% 763 807 559
I | | | | | |
1Q17 1Q18 1Q19 1Q20 1Q21 1Q22 1Q17 1Q18 1Q19 1Q20 1Q21 1Q22 1Q17 1Q18 1Q19 1Q20 1Q21 1Q22

. 2017 — 2022 CAGR = 14.8% e 2017 -2022 CAGR = 26.5%
2022011 Revenus share exeeems B0 1Q22 Revenue Growth = 75.7% YoY . 1Q22 Revenue Growth = 69.5% YoY



Consolidated Balance Sheet
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Unit : NT$ million

2022-3-31 2021-12-31 2021-3-31
Amount % Amount Amount

Cash and Cash Equivalents 1,390 15.6 1,311 15.8 785 9.8

Notes & Accounts Receivable 1,069 12.0 957 11.5 752 9.4

Inventories 2,664 29.9 2,396 28.9 2,114 26.9

PP&E 1,556 17.5 1,557 18.8 1,845 23.1
Total Assets 8,907 100.0 8,294 100.0 7,983 100.0

Current Liabilities 2,823 31.7 2,495 30.1 2,544 31.9

Interest-bearing Liabilities 1,859 20.9 1,720 20.7 1,026 12.9
Total Liabilities 3,709 41.6 3,312 39.9 2,804 35.1
Total Equity 5,198 58.4 4,982 60.1 5,178 64.9
Key Financial Ratios

A/R Days 43 35 45

Inventory Days 124 103 117

A/P Days 48 44 54

Cash Conversion Days 119 94 108

Net Debt / Equity (%) 9.0 8.2 4.6

Debt Ratio (%) 41.6 39.9 35.1



Consolidated Cash Flow Statement

k KWONG LUNG

Unit : NT$ million

1Q22 4Q21 1Q21
Beginning Balance 1,311 730 1,070
Operating Cash Flow (149) 16 68
Capital Expenditures (38) (77) (93)
Investments and Others 98 907 (124)
Cash Dividend Paid - - -
Financing Cash Flow 108 (259) (134)
Ending Balance 1,390 1,311 785



Dividend Policy ”‘f)’?if?}?ﬁ}m

Cash Dividend, Payout Ratio and Dividend yield (2008-2021)

3.60 3.50
3.00 3.00 3.00 3.00 3.00 3.00 3.00

1.30
110 1.00

0.64

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Payout

: 44 52 62 57 63 74 73 85 NA 61 73 130 84
ratio (%)
DiVidend 48 52 3 5.5 8.4 59 7.8 7.0
. - - - : - : : S5l 6.9 6.8 : 71
yield (%)

*Note: Cash yield is calculated based on Kwong Lung’s closing price on the day before ex-dividend.
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Road to Garment ODM Business
Hebert Chan, Chairman / CEO
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Kwong Lung has successfully transformed into 4 «wonene
a functional outerwear manufacturer

g

2022 - Future
- 2013 - 2021 To become the global leading

w manufacturer in functional
// 1994 - 2012 Expand Garment outerwear
Business and strengthen

Expand and accelerate

. : corporate governance * 2022 Keep on improving
1966 - 1993 business grOWth P 9 productivity to meet our
Build th . | foundation " 1994 Kwong Lung Hong Kong was * 2013 Mr. Hebert Chan became the  ¢lients’ demand
ul € reglonattoundation  established ::i:n;an ?f th(e:;;mpany + 2022 Continue to look for new
. in Vi . ur first report itieg i
- 1966 The company was established 1996 Qur second plant in Vietham was it p oppo_rtunltles in outdoor
established publishe functional outerwear segment

* 1980 The first company in Taiwan to

standaidize; dowi, poduels - 1999 Publicly listed on Taipei Exchange ~ * 2015 Revenue of garment division

» 2000 Diversified our business and set up as begun to exessd down

* 1984 The company’s first down factory ST division
commenced operation in Taiwan el ] i - 2016 Ranked as top 20% in
» 1988 Vietnam plant was established establisvr\(;zg g el Corporate Governance Evaluation
» 1993 Kunshan, China plant was i * 2018 Reached NTD 10 b I
; 2 » 2009 Down material R&D Center was RS SIS
established X sales
established 08 Ranied asian Y|
] o o . anked as to in
= 201 Qour trivl; plant in Vst Was Corporate Governar?]ceoEvaluation
established
» 2012 Revenue doubled since 1999 11

(CAGR 5%)



Technology mindset is what differentiates Kwong e sowone v

Lung and other textile manufacturers

How Kwong Lung tackles inefficient productivity in functional outerwear production

- Kwong Lung Other outerwear manufacturers

Improves productivity by restructuring

Mindset the way we operate our production
lines
Cost Low
* Need more time but productivity
Efficiency improvement can be accumulated
* Seasonality can be reduced
Annual
.. Reaches 70% and aiming for 80-85%
Productivity
Talent Attract talents from diverse

backgrounds

Development Employees are hard to be replaced

Invest in new production lines

Much higher

Fast but barely improves existing
productivity

40% - 50% on average

*  Recruit people from the same
background or industry
* Employees are easy to be replaced

12
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Industry & Company Outlook /

Future Strategy

Hebert Chan, Chairman / CEO
Demi Hsu, CSO / VP of ODM Service
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Global demand of functional outerwear have recovered in g xwonc LuNG
the post-pandemic era

Global market size for sports apparel (2015 — 2025E)

mn, USD
300,000 7_07_5\’— cAGR:
0 -
202 8-7—% 258,063
250,000 242,781
227,647
213,000
205,649
197,754 196,537
200,000
171301 e 174,211
166,189 :
150,000

100,000

- I I I I | I I I | | |

2015 2016 2017 2018 2019 2020 2021 ( 2022 ( 2023 ( 2024 (F) 2025 (

I Functional Outerwear Athleisure ~ HEEM General Outerwear  ====Total Sports

Source: Euromonitor (2021/01) 14



As most of the countries reopen, the growth in functional
outerwear market is expected to resume in the coming years
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Enterprise Co., Ltd

Columbia Sportswear Revenue & Growth
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VF Corp Revenue & Growth
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Fenix Outdoor Revenue & Growth
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Global garment supply chain continues to reshape, which

benefits Kwong Lung

k KWONG LUNG

Enterprise Co, Ltd

2 major changes in supply chain during the past 5 years:

¢ 2018: Orders have moved from China to Vietham due to the trade

war between China and the US

* 2020-2021: Pandemic caused smaller ODM manufacturers to shut

down or restructure, where Kwong Lung benefited from this trend

and received more orders.

Future Strategies:

* Increase the capacity and productivity in Vietnam plant

* Collaborate with more outsourcing partners in Vietham

* Seek appropriate timing to deploy production lines in Indonesia
* Reasons for not choosing Bengal and Cambodia

2018 US imported textile 2020 US imported textile
products, shares by country  products, shares by country

Others, China, China
28.7% 33.1% Others, 23.7%
30.5%
Mexico » 64.1bn
! 4.0% Mexico, _/ usD
i Cambodia, 3.4% Vietnam
' 2.9% Cambodia, ‘ ’
i Indonesia, * Vietnam, 4.4% 4 i
5.4% 14.8% Indonesia, Bengal, 8.2%
1 0,
India, 4.6% “Bengal, 6.5% 5.5% India, 4.7%

2021 US imported textile

products, shares by country

Others, China,
31.7% 24.0%

81.5bn
Mexico,

uUsD
3.5% j(l I’
Indonesia,  |Bengal, 8.8%

5.1% |ndia, 5.1%

Vietnam,

Cambodia, 17.6%

4.2%

Source: OTEXA, Company data 16



Kwong Lung also benefits from Brands’ DTC trends e xwonG LuNG

Enterprise Co., Ltd

38%

33% 35% 37%

Addidas

Revenue share from DTC, Major Brands

Nike

2019 m 2021

(2019 - 2021)

41%

Under Armour

52%

a% % asd
11%

VF corp. Columbia Compass
Sportswear Diversified

Kwong Lung’s Clients

DTC’s impacts on Kwong Lung

Product’s uniqueness
and functionality will
be more emphasized

Technical requirements
for manufactures will
increase.

Can gain more trust from brand customers
due to our long-term expertise in
manufacturing sophisticated products

17



Our R&D expertise in sophisticated products can help us

) : & xwonG LuNG
penetrate deeper into other functional outerwear

Enterprise Co, Ltd

High-end outdoor GORE-TEX jacket

#5 YKK VT10 Zipper

Zipper flap Hidden toggle quick cinch hood

Recco (Back)
Die cut seamless zipper

#5 YKK VT10 Zipper

Noise pocket

Ziper Vents

Premium Pocket Puller
LOGO 3D screen print

Premium Pocket Puller
Cuff adjustment

Zipper Tricot Lined
Lycra Hand Gaiters

Premium
Pocket Puller

Gore-tex 3D
Screen print

Window cut panel
with 2 pieces |
2-way cuff system

Lando embroidery
Underside of cuff tabs

3mm Shockcord
Lycia shim so zipper

Self Interior Windflap Goggleclips

oSy

High-end functional down jacket

Poly Micro DENIR FP Tricot Mesh
Nylon
Waterproof zippe

Brass Metal Eyelet
Hard 2.5mm Elastic
Synthetic Leather Packing
Mold Cord Lock
Plastic Press button

Logo Embroidery
Front chest water proof zipper
Seamless tape
Waterproof zipper

Waterproof zipper
30D Ballistic Nylon (Anti-tear)
Velcro tape

Elastic Webbing
Hard 2.5mm Elastic

( NYLON DOWN PROOF

“@ GORETEX DOWN PROOF

Highly functional 3D spacer structure

. Natural Down (Retains 3D spacer

Welded construction Shockcord > ( v ® Allow down materials to expand, hence

Tunnel Heat) mesh fabric
Self Hanger Loop @ GORETEX Seamless taping Down more warmth
i Patch Label . i ® Using mesh fabric as spacer allows heat
Facing construction @GORETEX hea p:ssmg passing through, creating a uniformed
Goggle Pocket throug . layer of warmth

Mash backed vent small self / Gore-tex Hagh &t Normal down jacket

lash backed ven abric loop | ea orage

Cuff facing seamless

taping

i

g

Snaps fe
Screen Print

3.5mm Shockcord

Down
Hem Cinch System

filament

i

/ Keep Warmth

Lift ticket Holder
Zip-Tech®
Care/Content loop labels

(Under power skirt)

The stiches - ® Down materials are not able to expand in
are squeezed a squeezed space
or sealed °

Hence, heat could not pass through,
creating cold spot

3D cutting on sleeve structure

° Ergonomic design
[ ) Larger stretch
° More comfort during activities

18



Our production model has the flexibility to take on
smaller order vs. most other outerwear manufacturers

& xwo

NG LUNG

¢ Co,. Ltd

We adopted Toyota Production System (U-shaped production line) in our garment production, which
equips us with high production flexibility to take on smaller volume order. On average, we can reach
economies of scale with single order size over 1,600-1,800 pieces.

- Kwong Lung Other outerwear manufacturers

Production
Model

Advantage

Products

Target
customers

Business
model

Toyota Production System
U-shaped production line

With more production flexibility
Able to reach economies of scale even with
small order volume

All range of products

Down jackets, snowboard jackets, sleeping bags,

seamless taped jackets (mainly for outdoor)

Focus on Tier-2 brand customers

Multiple items/ Smaller batch volume

Hanger System

With less production flexibility
Requires higher order volume to reach
economies of scale

Mostly single item product

Focus on Tier-1 brand customers and some
Tier-2 brand customers

Single item / large batch volume

18



Provide all range of products and services "nc:yg}\jawm

Gore-tex Outerwear
Seam-seal Garments
Down Jackets

Synthetic Insulation Outerwear

One-stop
shopping

Sleeping Bags

20



Continue to grow clients from Tier 2 — 3 brands in ‘l.KWONGLUNG
functional outerwear segment

North America outerwear brands market share (%)

Tier 1 Brands

CAGR +3%
Market Shares: 41%
20.720.7
Tier 2 Brands [ | Existing customers of Kwong Lung
CAGR + 6%
Market Shares: 28% Tier 3 Brands* B Potential customers of Kwong Lung
CAGR + 14%
Market Shares: 19%
*Note: Canada Goose, UA, Gerry are considered as
extreme value as growth rate of sales volume < -40%
82 and excluded in tier 3 brands CAGR calculation.
35 ¥ 20 2.7 25 i85 187
16 14
II Illl 101009090-3080806060504040404040303030303030302
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@QO\ \Q@O\O@Q\ /\Q’é L é‘q’* %Q\\b ‘b&i@@ o é&v&& fb&e é’@(\ & OOO% & ] @@éo @‘& Q"0+ & «OQ) & \OQ A\ Q§ \\K@\Q’@ch «OQQ o \0@0 ‘Q\) @‘Q&-\&f’\\\\ \@00
O N " > N
S P W Fs S p B O & o ¢ T 9 o
o N ¥ AP N &
,Q(\ O’b (:\’b \60 e)
& o
) Source: NPD Group, Inc.

« The long tail theory applies to the functional outerwear industry as newly emerged or boutique brands tend
to have higher growth, yet their small share of the market would mean higher number of SKUs but lower
volume. Large garment ODM companies tend not to take on order from these brands.

« Kwong Lung is a perfect fit to these tier-2 and -3 brands as we the model we operate could take on smaller

volume yet diversified products. B



A clear market penetration strategy & xwone LuNG

Enterprise Co., Ltd

Canada Goose Sosken Studio

Moncler Duvetica
Arc'teryx Burberry
Prada High-end Pyrenex
Luxury Hermeés
Obermeyer BURTON
Patagonia VOLCOM
MERRELL Functional / Mont-bell
Fjallraven Performance wear Goldwin
Bogner E+O
Under Armour The North Face
Eddie Bauer New Balance
Reebok Columbia
Adidas Sporswear Marmot
Puma Kappa
Nike Fila
Nautica Tommy Hilfiger
Wego Ralph Lauren
Zara Timberland
GAP Casual Wear J.CREW

A&F

22



Seasonality impact has reduced significantly as the A KWONG LUNG
revenue share of Garment ODM Business increases

444 39¢y 54%

34%  37%  38% g5, 38%

Garment 21% o, 21%
|n"|I||I|

(%)

1Q12 1Q13 1Q14 1Q15 1Ql16 1Q17 1Qi18 1Q19 1Q20 1Q21 1Q22

—

1,145
Revenue 343 43 385 l ! ! .
(NT$ mn) E = u B l [] L]

1012 1Q13 1Q14 1Q15 1Q16 1Q17 1Q18 1Q19 1Q20 1Q21 1Q22
/‘116

4 5 28 37 I
ONp_I._ $!oroflt ; - B (;) > -

( mn) (14)  (27) (57) (37)
1Q12 1Q13 1Q14 1Ql15 1Q16 1Q17 1Q18 1Q19 1Q20 1Q21 1Q22
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Robust bottom line growth driven by increasing revenue & KWONG LUNG
share of Garment ODM Business

JU T e ey pTmEm e e e D - 1
50%
44% 45% 46%
379 % ° 38% ’
Garment 28% 6% 0%
Share
(%)
2012 2013 2014 2015 2016 1 2017 2018 ,; 2019 i 2020 2021
10,154 110,224
8,070 9,093 9,008 8920 g599 I 8513 8,499 8061

Revenue
(NT$ mn)

2012 2013 2014 2015 2016 ! 2017 2018 1 2019 ! 2020 2021
632
498 490
363 382 430 446
: 314
Net Profit 202
NT$ mn
( ) . (110)
N
2012 2013 2014 2015 2016 ' 2017 2018 ! 2019 ! 2020 2021

Note: 1. In 2017, we suffered from a fire accident at our Vietnam plant

2. In 2018, we have one-off non operating income from insurance claim and one-off asset disposal. Excluding

those one-off effects, the net profit in 2019 grew over 50% 24



Our revenue and profitability will continue to be 1 voncLne
driven by our growth target in garment business

Gross Margin Target Share in 5 years

Garment

15%~20%

Garment

Home ~ 70%

Textile
DOWN 12%~13%

8%~10%

25



CSR is an integral part of our operations & xwonG LuNG

nterprise Co, Ltd

Water Recycling Corporate Governance Total Electricity Consumption
Water Consumption in Taiwan +  2019-2020 Ranked as top 5% in Corporate kWh/year
Governance Evaluation 3,007,1002,888,700 , ¢, 53 2,901,100

54% 6% 2,282,200
53% 58% 51% * 2020 appointed CG Officer
. - . . . e 2014 started to publish ESG report
2016 2017 2018 2019 2020

Total Water Rgcycling Resource Corporate
m Total Water Discharge Recycling Governance Total Carbon Emissions

2016 2017 2018 2019 2020

Waste Recycling ( Ton CO2e/%)

Amount (Ton)

2,329 5964 2,493 2,200 1,525

2017 151.47 Soc.ial . . . . o
Services

208 s 2016 2017 2018 2019 2020

2019 202.45

2020 136.03 Green Production

Employee Green | OEKO-TEX® Higal)

Social Services Care Productio I V o0d% Index
*  Winter Warm Wear Program : bluesign®

Provide care to vulnerable populations . g
pop *  Bluesign certificate

*  Vietnam Child Care Program : EmplayRe/are *  Responsible Down Standard (RDS)
Provide school lunch to necessities e We have 34% turnover rate in main e 1SO50001 certificate

*  Industry-Academy Cooperation : production region Vietnam, lower than «  OEKO-TEX Standard 100

Lead internship program to cultivate industry average (40%) +  High Index

employees *  In 2020, hold annual labor health »  Global Recycle Standard Certificate (GRS)

education and service, 3 batch in Taiwan,
2 in Vietnam

26



Group operation targets Y sowone e

Our targets:

2022 Revenue & Net profit : Double-digit growth

Specifically, revenue growth in functional outerwear: Exceed 30%
Revenue share of Garment ODM Business: Exceed 50% in 2022
and reach ~70% in 5 years, with double-digit YoY growth for the

upcoming 5 years

Stable and disciplined cash dividend payout

27



k KWONG LUNG

Q&A

Thank you!

For more information, please to refer to our website:
http://klf-group.com/index tw.php
Or contact our spokesperson, Jack Lee
(02) 2709-2550 jack.lee@klf-group.com

28



